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NUS GEOGRAPHY CHALLENGE 2021 

CREATIVE COMPONENT 
 

 
Dear Sir / Madam, 

 
 
Overview 
 
 

The Creative Component (CC) aims to encourage students to adopt a geographical perspective in their 

analyses of the world around them; students will apply important concepts (sustainability in particular) 

to real-life settings beyond the classroom. 

 

In line with NUS GC2021’s theme “Passport to the World: Sustainable Footprints”, CC 2021 encourages 

students to explore how the flow of people, ideas, knowledge, and technology across borders can 

improve sustainability of our lives. Students will be more aware of how transboundary actions can be 

linked to the Sustainable Development Goals (SDGs), and understand how Singapore as a nation may 

contribute to sustainable growth. 

 

The SDGs were initially proposed during the United Nations Conference on Sustainable Development in 

Rio de Janeiro in 2012. The main objective was to develop a common and universal set of goals that 

address the present and future environmental, political and economic challenges that the world faces. 

The SDGs replace the Millennium Development Goals (MDGs) and represent an urgent call to shift the 

growth of our world towards a more sustainable path. In this component, students will be required to 

create a poster that showcases either: 

 

1. the supply chain of a brand and how various stakeholders may improve the sustainability of 

this chosen brand OR 

 

2. an initiative (that students are familiar with) which increases sustainability in schools and/or in 

Singapore as a whole. 

 

Here, we refer to the definition of ‘sustainability’ adapted from the 1987 Brundtland Report, as 
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aiming to meet the needs of the present without compromising the ability of future generations to 

meet their own needs.  

 

The Top 5 Creative Component submissions determined by our internal judging panel will be awarded. 

This will not contribute to the grading of the Individual Component and is counted as a separate 

component. 

 

Schools are to submit their posters between 4 January 2021 to 10 February 2021, 5 pm to qualify for 

the Top 5 Creative Component submissions. For schools that have already submitted their posters, you 

may resubmit your posters before the above-mentioned deadline. 

 

Deliverables 

Students are required to submit an A2 poster according to the instructions below: 

 

 
Option 1 Option 2 

Content 

and 

Explanation 

Choose a brand and track its supply 

chain from its source. 

• For example, how does a 

Starbucks drink go from coffee 

beans to a beverage? 

 

Explore how the brand is related to the 

SDGs. 

 

Explore how stakeholders involved may 

improve sustainability of the brand 

Choose an initiative and explain where it 

originated from/ if it has spread to other 

countries. This initiative can be from 

either overseas or Singapore. 

• Students should demonstrate the 

movement and influence of the 

chosen initiative. 

 

Explore how the initiative is related to the 

SDG(s). 

 

Explore ways in which various 

stakeholders can do to learn from or 

improve the initiative. 

• Students should bring in different 

stakeholders and how they can 

contribute. 

Illustration 
Illustrate the networks of the supply chain / explain the initiative with 

photos and captions. 
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• Other than using online photographs, you must include original photographs 

(refer to sample poster). 

• Where needed, original designs should have a short caption explaining what 

the photograph(s) shows  

o Maximum 30 words per photograph 

Reflection 

Reflect on the brand for Option 1 / initiative for Option 2 you have chosen. You are 

encouraged to consider but are not limited to the following guiding questions: 

* Note that you are not required to respond to all guiding questions. 

• Supply chain of product: 

Students should be able to 

illustrate the network(s) between 

a brand and its suppliers to 

produce and distribute their 

products to the final buyer. 

• Sustainability: Students should 

find out the supply chain of the 

brand chosen and think of 

innovative ways to improve the 

sustainability of the whole 

production process. 

• How did the initiative originate? 

• How has it changed or influenced 

the lives of Singaporeans? 

• Has the initiative been modified in 

Singapore? 

• Is it considered a successful 

initiative? How would you assess 

its successfulness? (e.g. 

widespread influence) 

• If there are any shortfalls, how 

can you / your school / the 

government improve it? 

• You are encouraged to bring in 

other geographical concepts (e.g. 

sustainable development, roles of 

different stakeholders, etc.) 

 

Any sources consulted or cited during the process of completing the deliverable will have to be credited 

in a separate reference list. There is no need to cite within the poster. The reference list should begin 

on a new document together with a team photo. A sample reference list is attached for reference (in 

the appendix with the sample infographics). 

 

Marking Criteria 

Infographics will be marked based on the following criteria: 

1. Content (60 marks) 

• Students should present the supply chain of their chosen brand or the movement of the 

chosen initiative clearly with each stage clearly explained and exemplified (10 marks). 
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• Clearly explains how the brand or initiative is related to the SDGs with reference to relevant 

examples (20 marks). 

• Students should propose at least 3 methods to improve the sustainability of the product or 

for adopting and improving the initiative that are realistic, well-explained and supported by 

relevant examples (20 marks). 

• Incorporates relevant geographical concepts such as space, place, and scale (10 marks). 

 

2. Creativity (15 marks) 

• With reference to proposing methods to improve sustainability or improving the initiative, 

students should come up with original ideas in relation to the SDGs that are not commonly 

mentioned. 

• More marks will be awarded to students whose ideas are innovative and not commonly 

adopted. 

 

3. Aesthetics (15 marks) 

• Students should aim to include visually appealing and eye-catching aesthetics in their 

poster. 

• Text and font used should be easily readable. 

• Choice of visuals is clear, unique and original. 

 

4. Organisation (10 marks) 

• Students should ensure that the visuals are coherent, and the flow of information is logical. 

• Students should express their ideas clearly and concisely, ensuring little to no use of 

colloquial language. 

 

Submission Requirements 

Teams are to submit one zip file comprising two documents: 

• their completed work (in PDF, A2 size at 300 DPI, 4961 x 7106 pixels). You can make use of 

Google Slides (under File > Page Setup) / Canva (under Custom Dimensions) to get the A2 

custom dimensions. 

• and a separate document containing the reference list together with a team photo (to be 

compiled in Word document, no page restrictions). Citations should be done in APA format and 

standardised throughout the Word document. 

 

They should adhere to the following formatting requirements for their reference list: 

• Font style and size: Any legible font style, size 12 
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• Line spacing: 1.5 

 

Students are to save their file name as “Name of School_GC2021”. This file is to be sent to 

nusgeographychallenge2021cc@gmail.com. All of the deliverables must be submitted between 

the time period of 4 January 2021 to 10 February 2021, 5 pm. 

 

Important: 

Please note that late submissions will not be entertained. Should any of the above not be adhered 

to, the team will be disqualified. 

 

Rules and Regulations 

1. Schools are responsible for ensuring that submissions in the email are valid, uncorrupted and 

readable. The Organising Committee reserves the right to award zero marks to any submission 

that fails to comply with this rule as it will be assumed that the school has chosen not to 

participate in the Creative Component.  

2. The content of the submission must be in English. The use of any other language(s) must be 

accompanied by English translations.  

3. The submission must not contain any materials related to violence and nudity, as well as 

profanity and images that may be deemed offensive or disturbing to the audience. 

4. The submission should be the result of the participants’ own efforts only. Teams that are found 

to have sought professional or external help will be disqualified. 

5. All information and photos used in the poster have to be acknowledged in the references. 

6. Teams are to omit any information that reveals their school identity or their names on the poster. 

7. The deadline for submission is to be strictly adhered to. Late entries will be disqualified. 

8. The winning entries will be selected by a panel of judges from the NUS Geography Department 

and the Organising Committee of the NUS Geography Challenge 2021. The judges’ decision is 

final and no appeals for review of results will be entertained. 

 

Contact Details 

Should you have any queries about the Creative Component, please feel free to contact us at 

nusgeographychallenge2021cc@gmail.com. 

 

Meanwhile, do encourage your students to like our Facebook page: https://www.facebook.com/nusgc/  

and follow us on Instagram: https://www.instagram.com/nusgc/ for further updates. 

 

Do also regularly check our GC 2021 website - https://nusgeographychallenge.wordpress.com - 

https://www.facebook.com/nusgc/
https://www.instagram.com/nusgc/
https://nusgeographychallenge.wordpress.com/
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and subscribe to our telegram channel: http://t.me/nusgc2021 for regular updates on GC 2021 

and the different components. 

 

Thank you and we wish you all the best! 

 

Sincerely, 

Chan Swee Li, Cherie (Miss) 

Fang Wenting (Miss) 

 

Creative Component In-Charge 

On behalf of the Creative Component Committee NUS Geography Challenge 2021 

  

http://t.me/nusgc2021
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Appendix 

 

Sample Infographic 

Option 1 
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Reference List: 

 

Photographs: 

[Starbucks logo] [Photograph]. Freebie Supply. https://freebiesupply.com/logos/starbucks-logo/ 

[Coffee stain cup] [Photograph] Royalty Free Vector. https://www.vectorstock.com/royalty-free-

vector/coffee-stain-cup-spots-vector-11464066 

 

Content: 

HR In Asia. (2019, December 11). 2,000 Starbucks Employees to Undergo New Adaptive, Technical and 

Technological Skills Training. https://www.hrinasia.com/people-development/2000-starbucks-

employees-to-undergo-new-adaptive-technical-and-technological-skills-training/ 

Starbucks 2019 Global Social Impact Report [PDF]. (2019). Starbucks. 

Wallach, O. (2020, August 7). From Bean to Brew: The Coffee Supply Chain. Visual Capitalist. 

https://www.visualcapitalist.com/from-bean-to-brew-the-coffee-supply-chain/ 

 

Team Members: 

[Insert team photo] 

[Insert names of all group members] 
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Option 2 
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Reference List: 

 

Photographs: 

Chakrapong, Z. [Blue deep water horizontal abstract natural background] [Photograph]. Shutterstock. 

https://www.shutterstock.com/image-photo/blue-deep-water-horizontal-abstract-natural-

541520794 

Monkik. [No plastic straw] [Photograph]. Creative Commons. https://thenounproject.com/term/no-

plastic-straw/2732030/  

[Life Below Water] [Photograph]. Seekpng. https://www.pinclipart.com/maxpin/iiiTbTJ/ 

[Responsible Consumption And Production] [Photograph]. Pinclipart. 

https://www.seekpng.com/ima/u2e6r5w7r5y3i1o0/ 

[Straw in Turtle’s Nose] [Photograph]. Haystraws. https://ca.haystraws.com/blogs/hay-straws/plastic-

pollution-wildlife 

[Zespri Kiwifruit] [Photograph] LoopMe Singapore. https://www.loopme.sg/live-

post/11Vp9a6KIBCtra8J 

 

Content: 

Carrington, D. (2019, June 5). People eat at least 50,000 plastic particles a year, study finds. 

The Guardian. https://www.theguardian.com/environment/2019/jun/05/people-eat-at-least-50000-

plastic-particles-a-year-study-finds 

Free, T. (2020, July 10). Microplastic pollution could reduce drinking water quality. BioTechniques. 

https://www.biotechniques.com/plant-climate-science/microplastic-pollution-could-reduce-

drinking-water-quality/ 

Mohan, M. (2019, June 8). Phasing out plastic straws helps the environment, but more needs to be 

done, say observers. CNA. https://www.channelnewsasia.com/news/singapore/phasing-out-

plastic-straws-helps-the-environment-but-more-needs-11605108 

Seah, M. (2019, March 20). Straws made of rice have debuted in Singapore – could they 
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save the earth? CNA Lifestyle. https://cnalifestyle.channelnewsasia.com/dining/straws-made-of-rice-

tapioca-debuted-insingapore-save-the-earth-11357734 

United Nations Environment Programme (NUEP). (2018, April 3). Plastic planet: How tiny plastic 

particles are polluting our soil. UN Environment. https://www.unenvironment.org/news-and-

stories/story/plastic-planet-how-tiny-plastic-particles-are-polluting-our-soil 

Vernon, R. (2018, November 15). Straw or No Straw: How Our Choices Impact Aquatic Wildlife One 

Straw at a Time. Association of Zoos & Aquariums. https://www.aza.org/from-the-desk-of-

dan-ashe/posts/how-do-straws-hurt-the-environment?locale=en#:%7E:text=Most%20plastic% 

20straws%20are%20also,decomposers%20into%20non%2Dtoxic%20materials.&text=Most%2

0plastic%20straws%20simply%20break,%2C%20people%2C%20and%20the%20environment 

 

Team Members: 

[Insert team photo] 

[Insert names of all group members] 

 


